
PRESS
Press Releases

AARP The Magazine Publishes Extended Version of Bob Dylan
Exclusive Interview on Eve of Legendary Singer-Songwriter’s 36th
Album Release

Dylan Opens Up About Chuck Berry, Elton John, the Internet’s Effect on
Music, Rock and Roll’s Collateral Damage, Country Music and More

NEW YORK, NY (Feb. 2, 2015) — AARP The Magazine today published the extended version of its global
exclusive interview with Bob Dylan online. The legendary singer-songwriter spoke with the magazine in advance
of his new album, Shadows in the Night, which drops tomorrow, February 3, 2015. The extended version of the
interview, conducted by Robert Love, Editor in Chief of AARP The Magazine, is available on AARP.org/Dylan. The
print version of the interview will appear in the February/March 2015 issue of AARP The Magazine.

The album, which will be sent at random to 50,000 AARP The Magazine readers in addition to its official
Columbia Records release, features a newly recorded collection of beloved American songs from the 1920s to
the 1960s. Shadows In the Night is the 36th studio set from Dylan and marks his first new music since
2012’s Tempest. Its ten songs are based on complicated, 30-piece arrangements, refined by Dylan to a five-
piece band and recorded live.

Extended Interview Highlights Include:

On inspiration and creativity:

It’s the idea that matters. The idea is floating around long before me. It’s like electricity was around long before
Edison harnessed it. Communism was around before Lenin took over. Pete Townshend thought
about Tommy for years before he actually wrote any songs for it. So creativity has a lot to do with the main
idea. Inspiration is what comes when you are dealing with the idea. But inspiration won’t invite what’s not there
to begin with.

On songwriting:

It starts like this. What kind of song do I need to play in my show? What don’t I have? It always starts with what I
don’t have instead of doing more of the same. I need all kinds of songs—fast ones, slow ones, minor key,
ballads, rumbas—and they all get juggled around during a live show.

On rock and roll’s collateral damage : 

These are the same songs that rock ’n’ roll came to destroy—music hall, tangos, pop songs from the ’40s, fox-
trots, rumbas, Irving Berlin, Gershwin, Harold Arlen, Hammerstein—composers of great renown. It’s hard for
modern singers to connect with that kind of music and song.

On Sinatra’s killer version of the classic “Ebb Tide”:

I must have listened to that thing 100 times. I realized then that I didn’t know it. I still don’t know it to this day. I
don’t know how he did it. The performance hypnotizes you. It’s a spellbinding performance. I never heard
anything so supreme—on every single level.

On Chuck Berry’s greatness:

Chuck Berry could have been anything in the music business. He stopped where he was, but he could have
been a jazz singer, a ballad singer, a guitar virtuoso. He could have been a lot of things. But there’s a spiritual
aspect to him, too. In 50 or 100 years he might even be thought of as a religious icon.

On how the Internet has changed popular music:

You have all this music available to you, what do you listen to? How many of these things are you going to listen
to at the same time? Your head is just going to get jammed—it’s all going to become a blur, I would think. . . .
It’s like, “Oh man! This is overkill!” It’s so easy you might appreciate it a lot less.

On modern country music:
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Why do all these songs fall flat? I think technology has a lot to do with it. Technology is mechanical and contrary
to the emotions that inform a person’s life. The country music field has especially been hit hard by this turn of
events.

On having hit records:

In a way, having hits buries a singer in the past. A lot of singers hide in the past because it’s safer back there.

On the description of his new album as “covers”:

I don’t think of these songs as covers. I think of them as songs that have all been done before in many ways.
The word “covers” has crept into the musical vernacular. Nobody would have understood it in the ’50s or ’60s.
It’s kind of a belittling term. What does it mean when you cover something up? You hide it. I’ve never
understood that term. Am I doing a bunch of covers? Well, yeah, if you say so. 

On multi-generational audiences:

I went to an Elton John show, and it was interesting. There must have been at least three generations of people
there. But they were all the same. Even the little kids. They looked just like their grandparents. It was strange.
People make a fuss about how many generations follow a certain type of performer. But what does it matter if
all the generations are the same?

###

About AARP The Magazine

With more than 35.2 million readers, AARP The Magazine is the world’s largest circulation magazine and the
definitive lifestyle publication for Americans 50+. AARP The Magazine delivers comprehensive content through
health and fitness features, financial guidance, consumer interest information and tips, celebrity interviews, and
book and movie reviews. AARP The Magazine was founded in 1958 and is published bimonthly in print and
continually online. Learn more at www.aarpmagazine.org.

About AARP

AARP is a nonprofit, nonpartisan organization, with a membership of nearly 38 million, that helps people turn
their goals and dreams into real possibilities, strengthens communities and fights for the issues that matter
most to families such as healthcare, employment and income security, retirement planning, affordable utilities
and protection from financial abuse. We advocate for individuals in the marketplace by selecting products and
services of high quality and value to carry the AARP name as well as help our members obtain discounts on a
wide range of products, travel, and services.  A trusted source for lifestyle tips, news and educational
information, AARP produces AARP The Magazine, the world’s largest circulation magazine; AARP
Bulletin; www.aarp.org; AARP TV & Radio; AARP Books; and AARP en Español, a Spanish-language website
addressing the interests and needs of Hispanics. AARP does not endorse candidates for public office or make
contributions to political campaigns or candidates.  The AARP Foundation is an affiliated charity that provides
security, protection, and empowerment to older persons in need with support from thousands of volunteers,
donors, and sponsors. AARP has staffed offices in all 50 states, the District of Columbia, Puerto Rico, and the
U.S. Virgin Islands. Learn more at www.aarp.org.
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